
 

 
Department of Media 

DIGITAL DESIGN SUITE ASSIGNMENT BRIEF 
 
Title of Assignment: 
Design Competition Entry 

Module Title and Level:  
Developing Creative Practice 

Tutor for Assignment & Contact Email: 
Mary Ikoniadou 
 

Assignment Due Date: 
19 th March 2012 

Assignment Number: 
1/2 

Assignment Module Value (%): 
50% 

 
Assignment Introduction and Context:       
 
 
For this assignment you are  required to enter a design competition by choosing and responding to one of the 
attached D & AD briefs. 
 
Following  from the first term's lectures and assignment, you are required to further apply your knowledge on  
a) choosing an appropriate brief for the competition (remember to thoroughly read and re-write it in order to 
comprehend and 'own' it)  
b) producing an appropriate response (through thorough research and experimentation) and  
c) submitting it for review by the competition panel (optional) and academic submission (compulsory), before the 
deadline. 
 
You are strongly encouraged to submit your entry to the D & AD competition before the stated deadline and by 
paying the relevant fee as this is a great opportunity for a portfolio piece of work, experience a competition and win 
awards! This is not compulsory but it is highly recommended.  
 
Please bear in mind that each competition has its own deadlines that may fall before or after the 19th of March – 
irrespective of this you must do the following: 
 
For the competition you have selected: 

· Submit your response to the competition brief according to the specifications in their entry instructions – 
including submitting prior to the deadline, fulfilling entry criteria, and covering entry costs if appropriate.  

 
For your studies: 

·  Submit a digital version of the completed competition project work for assessment to the University no 
later than 4.30pm 19th of March 2012. 

 
 
Remember, you are not being marked on the final product alone: 
 
Your tutor will expect to see regularly updated development on your Critical Journal digital sketchbook blog – which 
will contribute to your overall mark. The marks you achieve in this assignment depend heavily on your development 
process as documented through the critical journal and the effort you put in at an early stage. This includes being 
able to invite constructive criticism from you peers and tutor, and make adjustments to your progress accordingly. 
 
We are looking for conceptual and creative excellence deployed with technical proficiency – this means that the 
work you produce is: 

Conceptually strong – that you can articulate the reasoning behind the decisions you have made in 
producing the work; 
Creatively strong – that the work approaches a problem from a suitably original perspective, avoiding 
predictable or automatic responses; 



Technically appropriate – that the work you produce appropriately reflects the use of skills explored 
and developed through the taught sessions offered. 

 
The Critical Journal details the creative and intellectual process that you have undertaken in order to complete 
the assignment, think of it as a digital sketchbook. In reality it will take the form of reflection, developmental 
sketches, annotated links to inspiration, prototypes, and dialogue with your peers etc. – a documentation of the 
various steps you have taken to develop and create the Artefact that you have submitted. It is expected that this will 
represent a substantive body of work in its own right and be both visible and accessible for your tutors. Please make 
the Critical Journal into what suits your practice – document the work that you produce and the steps that you take, 
and please overcome the need to document the process digitally with the same flair and creativity you apply to the 
Artefact itself! 
 

 
Assignment Deliverables:       
  
Individually or in Groups: 
 

• 1 x URL link to your Critical Journal digital sketchbook – which clearly indicates the entries 
related to this assignment  

 
• 1 x Artefact (response to brief in an appropriate digital format) 

 
 
As a Group: 

1 x Critique – dates to be arranged with tutor 
 

 
 
 
 
 
Learning Objectives Assessed:      
 
This assignment assesses LO’s 1 - 3. 
 
By the end of the module students should be able to: 
 

1. Demonstrate awareness of and competence in the use of a core range of 
idea-generation and development techniques relevant to digital design, 
including the role of group work, peer-review, critique and reflective practice; 

2. Core skills in carrying out basic research and development, including the 
use of visual, textual and web-based sources, using skill, judgment and 
understanding of their strengths and limitations; 

3. An awareness of the significance of the work of other practitioners within 
the field of digital design; 

4. Exhibit awareness of the appropriate relationship between form and content  
in the origination of a set of ideas that fulfill communication objectives 

 
 
 
 
 
 
 
 
 



Suggested Resources / Reading: (optional)       
 
Illustrative Bibliography 
 

o Ambrose, G. (2009) Basics Design: Design Thinking: 8 AVA Publishing. 
o Buzan, T. (2006) Use Your Head BBC Books 
o DeBono, E, (1995) Serious Creativity Harper Collins 
o Mumaw, K, (2006) Caffeine for the Creative Mind: 250 Exercises to Wake Up Your Brain How 

Design Books 
o DeBono, E. (2007) How to Have Creative Ideas: 62 Exercises to Develop the Mind Vermilion 
o DeBono, E. (2000) Six Thinking Hats Penguin Books 
o Harrison, S. (2006) Ideaspotting: How to Find Your Next Great Idea How Design Books 
o Harrison, S. (2006) Zing!: Five Steps and 101 Tips for Creativity On Command MacHillock 

Publishing 
o Evamy, M. (2003) World Without Words Laurence King Publishing 
o Michalko, M. (2006) Thinkertoys: A Handbook of Creative Thinking Techniques USA: Ten Speed 

Press 
o Michalko, M. (2006) Thinkpak: A Brainstorming Card Deck USA: Ten Speed Press 
o Noble, I. (2007) Visual Research: An Introduction to Research Methodologies in Graphic Design 

AVA Publishing. 
 
 
Journals: 
 
Adbusters 
Communication Arts 
Creative Review 
Idea 
Eye Magazine 
Websites: 
www.websitetips.com/creativity/tools 
www.thoughtoffice.com 
www.underconsideration.com 
www.banterist.com 
www.thinkfeelwork.com 
www.edwardebono.com 
 
 
 
Marking Breakdown: (optional) 
 

Criteria Concept Planning Aestheti
cs / 

Design 

Technica
l 

Content Presentat
ion 

- 

Max. (%) 10 10 30 30 15 5 100 
 
 
 
 
 
Submission Requirements: 
 
All work must be submitted digitally through Blackboard unless specifically notified by your tutor. Please 
refer to your programme handbook and/or the submission guidance on Blackboard for further detail on 
how to do this. 
 
 
 



The Brief
Create an idea that engages sassy 
young women in an imaginative way 
that makes 17 Cosmetics impossible 
to ignore. 

Creative Challenge
The ways in which today’s youth 
generation consume and experience 
brands has been turned upside down 
— instant access to a vast selection 
of choice, array of in!uences and 
recommendations makes it harder, 
and easier, for brands to cut through 
and engage.

In the cosmetics world competition is 
tough. Young girls are bombarded with 
media from all angles. From celebrity 
endorsements, inventive packaging, 
to online make-up demonstrations - 
everyone is vying for their attention.

The look, feel and desirability of the 
product plays a crucial role in many 
purchasing decisions. Packaging 
and product design can change the 
perception of a brand, and open it up 
to a new audience.

Your challenge is to come up with 
a strong concept — brought to life 
across a variety of touch points, 
including packaging - that makes 
teenage girls know that 17 cosmetics 
are the essential toolkit for expressing 
their look and their individuality. 

Brand Essence
Sassy Empowerment!
‘17’ is sassy. ‘17’ meets life face on. 
‘17’ is a bit of a minx and we say it as 
it is. (please note this isn’t a strapline, 
just an internal term to express the 17 
vibe)

Brand Tone
Spirited, modern, contemporary, fresh.

Target Audience
Primary – young women between 14-
19 who like to look and feel amazing.
Secondary - 12-15 year olds aspiring 
to be young adults.

The ‘17’ girl has a multi-faceted life, 
changing her persona depending on 
the occasion. 
She is stylish, optimistic and fun.
She encompasses the latest 

fashion into her own look. 
She is reaching for independence 
and knows what she wants. 
Her appearance gives her the 
con"dence to be who she wants to 
be. 

Considerations
The places a 17 girl can experience 
and engage with the brand are vast: 
the products in her make-up bag, the 
advertising and POS she encounters 
and social media and blogs.

All brand touch points can be 
considered:
Product ideas, packaging ideas, 
in-store presentation, online, cost 
effective advertising, events, ownable 
promotions (17’s version of Orange 
Wednesday?) and anything else that 
raises awareness and gets people 
engaged.

Deliverables
An idea that works across a minimum 
of three different touch points.

Upload a presentation "lm of your 
work (max 2 mins). You may also 
upload supporting images and/
or upload a zip folder of supporting 
interative work.
or
Upload images of your work. You may 
also upload a zip folder of supporting 
interative work. 
Please see the Formatting Guidelines 
PDF for more information.

Further Information
Boots.com
www.dandad.org/studentawards 
@baby_pencils

Background
17 believes that make-up can 
empower you to meet life face-on.
17 believes it’s your make-up, your 
rules.
They believe exciting quality products 
should be available to all.

Boots 17 cosmetics has a wide range 
of products to create any look at an 
affordable price. The brand has been 
around for many years but needs to 
reconnect with the changing lifestyles 
of their young audience and "nd new 
ways to engage with them. 

D&AD Student Awards 2012

Integrated Communications Brief
Brief set by: Nichola Cooper, Boots
Written by: Jack Renwick
Sponsored by: Boots

Deadline for this Brief:
Entries for this brief must be submitted 
by Friday 9 March 2012. 

Benefits:
Nominated and Yellow Pencil winners 
will be eligible to interview for the 
D&AD Graduate Academy, with the 
chance to undertake a paid industry 
placement. 

#bp_17

Make Boots 17 Cosmetics the essential toolkit for sassy, modern young 
women.



The Challenge
Channel 4 have an array of channels 
that cater for an array of audiences; 
from E4 to More 4.

We would like to launch a new 
channel speci!cally for our older 60 
plus audience. This would consist 
of programmes that challenge our 
audience in a Channel 4 way without 
patronising them at all. This is not 
about Larkrise to Candleford period 
dramas but about quality shows with a 
focus on quality drama, documentary 
and arts.

The Brief
Create a campaign promoting this new 
channel. We need to come up with a 
name, design and TV campaign that 
will appeal to this older audience.

Proposition:
A fresh and innovative ‘older’ channel.

Tone:
Grown up, challenging, mischievous.

What do we want people to think?
At last there is a channel that 
challenges me on my terms, without 
showing me re-runs of old shows or 
period dramas that are all the same.

Audience:
Anyone over the age of 60 who cares 
about quality TV. They may have 
enjoyed the Danish version of The 
Killing and will be regular viewers 
of shows like Grand Designs and 
Dispatches. They love the fact that 
Channel 4 has a point of view; even 
though they may not agree with it.

Mandatories:
A name, logo and TV campaign.

Deliverables
Upload a presentation !lm of your 
work (max 2 mins). Please see the 
Formatting Guidelines PDF for more 
information.

D&AD Student Awards 2012

Advertising Brief
Brief set by: Channel 4
Written by: Tom Tagholm, 4Creative
Sponsored by: Channel 4

Deadline for this Brief:
Entries for this brief must be submitted 
by Friday 9 March 2012.
Supporting objects must be received 
at D&AD of!ces by Friday 16 March 
2012.

Benefits:
Nominated and Yellow Pencil winners 
will be eligible to interview for the 
D&AD Graduate Academy, and for 
a three-month paid placement at 
4Creative.

#bp_channel4

Create a campaign to promote Channel 4’s new, over 60’s channel.



The Brief
Create a report that presents the story 
of D&AD from 2011, and positions the 
organisation as an integral resource 
for the creative sector. 

Creative Challenge
Annual reports can be long, boring and 
often go unread. But what happens if 
that information is exciting and vital 
to the survival of an organisation? 
If it tells of the incomparable 
achievements of the business, where 
its membership is its stakeholders, 
and their creativity is the currency on 
which it exists? 

The report needs to document 
D&AD’s activity, inform of their 
accomplishments and most 
importantly entertain some of 
the most opinionated creative 
professionals in the world. 

Presenting and visualising 
information is key – facts and !gures, 
photographs, statistics and stories 
all need to be clearly communicated, 
whilst retaining the essence of D&AD.

How do you remove the derogatory 
connotations of a report, when 
producing a report?

Brand Tone
D&AD’s tone of voice is informal and 
relaxed with a con!dent attitude.

Target Audience
D&AD members; the creative industry 
– from junior designers up to Executive 
Creative Director’s; university and 
college tutors; students.

Considerations
Explore the different strengths in 
both digital and print publishing, and 
how both mediums are relevant. 
Sustainability is a key factor in modern 
design, and many annual reports will 
now be viewed digitally via computer 
screens and tablets. However, for 
certain key stakeholders and for 
archive purposes, a limited print run of 
the report will also be produced.

Print considerations
How can physical elements enhance 
the story telling?
Consider and explore the qualities 

unique to paper

Digital considerations
What are the advantages of digital 
publishing?
How can moving mage enhance 
the experience without creating a 
passive experience?
How can you offer the reader an 
enjoyable experience comparable to 
a printed book?

Deliverables
Example spreads – both print and 
digital
Mock-up of cover/binding and any 
other special treatments

Upload images of your work. You may 
also post supporting objects and/
or upload a zip folder of supporting 
interative work.
Or
Upload a presentation !lm of your 
work (max 2 mins). You may also 
upload supporting images and/or post 
supporting objects and/or upload a zip 
folder of supporting interative work.

Please see the Formatting Guidelines 
PDF for more information.

Further Information
See www.dandad.org/studentawards
@baby_pencils

Supporting information can be found 
on the D&AD website.

D&AD Student Awards 2012

Publication Design Brief
Brief set by: D&AD
Written by: Kent Lyons
Sponsored by: D&AD

Deadline for this Brief:
Entries for this brief must be submitted 
by Friday 9 March 2012. 
Supporting objects must be received 
at D&AD of!ces by Friday 16 March 
2012.

Benefits:
Nominated and Yellow Pencil winners 
will be eligible to interview for the 
D&AD Graduate Academy, with the 
chance to undertake a paid industry 
placement. 

#bp_kentlyons

Document, inform and entertain - tear up the traditional report and 
tell the story of D&AD from 2011



The Brief
Unleash your vision of a creative work 
station.

Creative Challenge
In our digital age of media and 
artistic production, technology and 
creativity are increasingly becoming 
interlinked. The workplace of today 
is not a !xed point; we have the 
tools and technology to choose to 
create on the move or in a dedicated 
place. Technology is a brilliant enabler 
of ideas as well as a means of 
production.

HP knows the importance of 
unleashing and accelerating creativity, 
with the HP Workstation they provide 
a computational powerhouse of 
possibility for you to interact and 
create with. 

Your challenge is to make a work of 
moving image that describes the idea 
of a station where creative work is 
made and produced. It can be based 
on reality and the way you work or it 
could be a conceptual visualisation. 
The idea that you generate can be free 
of restriction and appear how you want 
it.
 
Be bold, inventive and original. 
Consider your own process and your 
relationship with technology – avoid 
clichés and use your own distinctive 
voice and creativity in motion to deliver 
an engaging piece of work. There 
are no boundaries beyond your own 
expression. 

Brand Tone: X3 words - HP

Target Audience
Primary: Anyone using technology to 
be creative: professionals, students 
and tutors in art and design education, 
and anyone in the creative industry. 

Secondary: Speci!c audiences 
include: animators, !lmmakers, 
graphic designers, art directors and 
digital media producers.

Considerations
You should consider that your !nal 
piece might become an industry 
talking point once shared with an 
unsuspecting audience or it maybe 

used by HP to inspire a new campaign. 

HP wants people to consider the 
process of creativity from start to 
!nish and the relationship that 
happens along the way. It should make 
a strong connection between those 
who create and the tools they use.

The HP Workstation is a creativity 
machine with huge computational 
capabilities. It allows you to produce 
more in less time, reducing energy 
and consumption costs. World-
class creative companies use HP 
Workstations to produce Hollywood 
blockbusters including “Avatar” and 
the “Shrek” series. HP Workstations 
help you explore, realise and present 
your brilliant ideas.

Deliverables
Create a moving image !lm no longer 
than two minutes in length. Moving 
Image includes:

- Animation
- Motion graphics
- Live action
- Mixed media

Upload your moving image !le (Max 
2mins). Please see the Formatting 
Guidelines PDF for more information.

Further Info
www.dandad.org/studentawards 
@baby_pencils

Hp Videos
Executive views, upcoming events, 
inside views of HP products and 
services, R&D, and HP stories—it’s all 
here. www.hp.com/go/video
 
Watch videos made by real HP 
employees from around the world.
www.hp.com/go/uncut
 
Hp Blogs
Become part of our conversation by 
reading and sharing your comments.
www.hp.com/go/blog
 
Hp on your Favorite Social Media 
Outlets
www.facebook.com/hp
www.youtube.com/hp
www.twitter.com/hpnews

D&AD Student Awards 2012

Moving Image Brief
Brief set by: HP
Written by: onedotzero 
Sponsored by: HP

Deadline for this Brief:
Entries for this brief must be submitted 
by Friday 9 March 2012. 

Benefits:
Nominated and Yellow Pencil winners 
will be eligible to interview for the 
D&AD Graduate Academy, with the 
chance to undertake a paid industry 
placement. 

#bp_microsoft

Bring to life your creative work station.



Brief
Create an original cover illustration for 
Little White Lies magazine, depicting 
the main character of one of our !ve 
favourite !lms of 2011.

Considerations
Each issue, Little White Lies takes a 
new !lm as the lead for its look and 
feel. Each cover features an illustrated 
portrait of the !lm’s main character 
– simple, iconic and unique. We’ve 
created a shortlist of our !ve favourite 
!lms of 2011 for you to choose 
from (please do not submit entries 
depicting any other !lms):

Drive, Black Swan, The Tree of Life, 
Super 8, Tinker, Tailor, Soldier, Spy.

You might want to consider the visual 
setting, historical/cultural background 
or key visual images from the !lm 
when choosing your approach. You can 
work in any medium you like.

The majority of Little White Lies cover 
illustrations depict the main character 
as the cover star. You will have creative 
freedom for the background of your 
illustration, but you should produce a 
portrait of the main character as the 
de!ning focal point.

Each issue we also ask our cover 
illustrator to include the title of the 
!lm in their own typographic style. 
This could be based on an existing 
typeface or be an original piece of 
hand lettering. The typography can 
sit on top of the illustration or be fully 
integrated into the composition. 
You will need to incorporate the 
Little White Lies masthead into 
your composition. A correctly sized 
Photoshop template will be available 
for you to use – please do not change 
or re-create the masthead or move its 
position on the page.

Target audience
Little White Lies readers are !lm fans 
with an adventurous streak. They love 
cinema in all its forms, but recognise 
that it exists in a wider cultural 
tapestry, and get excited about that 

bigger picture too.

Mandatory requirements
One illustrated magazine cover, 
depicting one of the !ve !lms listed 
above. 
Please work to the following !le 
dimensions: 20cm H x 24.5cm W, at 
400dpi. 
Your artwork should include your 
chosen !lm’s title and the Little 
White Lies masthead (see guidance 
above). 
A downloadable Photoshop template 
is available.

Background
Little White Lies is a bi-monthly, 
independent movie magazine 
that features cutting edge writing, 
illustration and photography to get 
under the skin of cinema. Because 
movies don’t exist in a vacuum, we 
venture beyond the boundaries of the 
big screen, exploring the worlds of 
music, art, politics and pop culture to 
inform and illuminate the medium we 
love. Bold, beautiful and unique, Little 
White Lies is a magazine on a mission 
– to reshape the debate across the 
movie landscape.

Little White Lies is published by 
The Church of London, a UK-based 
creative agency. From our of!ces in 
East London, we work alongside a 
vibrant network of contributors and 
collaborators on a wide range of 
projects for clients around the world. 
We publish two magazines, which 
embody our passion for creating 
something of our own, and in doing 
so connecting with other like-minded 
individuals.

Further information
See littlewhitelies.co.uk
thechurcho"ondon.com
www.dandad.org/studentawards
@baby_pencils

Deliverables
Upload images of your work. Please 
see the Formatting Guidelines PDF for 
more information.

D&AD Student Awards 2012

Illustration Brief
Brief set by: Little White Lies
Written by: Paul Willoughby – Creative 
Director, The Church of London
Sponsored by: Little White Lies

Deadline for this Brief:
Entries for this brief must be submitted 
by Friday 9 March 2012.

Benefits:
Nominated and Yellow Pencil winners 
will be eligible to interview for the 
D&AD Graduate Academy, with the 
chance to undertake a paid industry 
placement. Winning work will also 
appear in a digital edition of the LWLies 
magazine, with further bene!ts to be 
announced on our website.

#bp_littlewhitelies

Create an original cover illustration for Little White Lies magazine. 



Creative Challenge
When it comes to using the Internet 
many of us are stuck in a rut. We just 
visit the same handful of sites, blogs 
and pages again and again, week after 
week. When you consider what a vast, 
colourful, wonderful world the Internet 
is this behaviour is a bit like never 
leaving the street you are born on. 

Some internet browsers (Chrome for 
example) encourage this ‘content 
bubbling’ approach, directing users 
back to their ‘most visited’ sites again 
and again in an attempt to make 
their on-line behaviour predictable 
(and easier to serve adverts against). 
Internet Explorer however believes that 
we should all explore the wonderful 
world of the internet as fully as 
possible - get off the beaten track and 
see what cool stuff is out there.

Your challenge is to remind a tech-
savvy audience of what a rich and 
exciting place the Internet is and then 
inspire them to get out of their ‘web-
rut’ and go exploring. We want to see 
how you would incite our audience to 
become ‘Internet Explorers’.

Target Audience
Tech Trendsetters - 18-25 year olds 
who love technology and what it 
enables them to do. They are united 
by their curiosity and a desire to ‘get 
there !rst’ whether that’s a new piece 
of technology, a new website or a new 
piece of content. They want to be 
the !rst amongst their peers to send 
round the new thing.

Considerations
Successful entries will be a campaign 
that can stretch from the digital 
world into the physical. How can we 
seamlessly marry a great (HTML5) 
digital experience with stunts, events 
or ideas that can live in the real world.

We are looking for work that will drive 
downloads and usage of the current 
version of Internet Explorer, but the 
idea doesn’t need to be advertising in 
the traditional sense.

You should consider how we can 
revitalise and challenge some of the 
existing pre-conceptions of Internet 
Explorer as a brand. How can we 
make choosing Internet Explorer as a 
browser say something positive about 
your attitude towards the Internet.

Mandatory Requirements
The campaign should have at least 
one digital component and one 
experiential / real world component. 
This could be advertising ideas, 
content ideas mobile or website ideas 
for the digital component and event-
based, PR or advertising ideas for the 
real world element. 

Create a short, clear and concise 
presentation of how you would marry 
the real world experience with the 
digital and the consumer’s journey 
through the campaign and how this 
will inspire exploration of the web.

Background
Internet Explorer believes that the 
Internet is the most marvellous 
place that there is. We believe that 
being connected is nothing without 
the curiosity to see where those 
connections take you. We believe that 
this curiosity, this desire to explore is 
something that everybody shares no 
matter who they are, and that all of 
us deserve the best tools possible 
to satisfy that curiosity. That’s why we 
called our product ‘Internet Explorer’ - 
because the Internet demands more 
than idle browsing or skimming sur!ng 
- it’s there to be explored. So let’s go 
exploring.

Internet Explorer is the nation’s 
no.1 Internet browser. We’re at the 
cutting edge of browser technology 
- giving people the tools to explore 
the Internet in a way that is faster, 
safer, more practical, more individual 
and more visually exciting than ever 
before. We’ve been helping people 
explore the internet for longer than any 
other browser and today we provide 
the gateway to a more ful!lling web 
experience.

D&AD Student Awards 2012

Advertising Brief
Brief set by: Internet Explorer 9
Written by: Ben Middleton & Ed 
Warren, Creature
Sponsored by: Internet Explorer 9

Deadline for this Brief:
Entries for this brief must be submitted 
by Friday 9 March 2012.

Benefits:
Nominated and Yellow Pencil winners 
will be eligible to interview for the 
D&AD Graduate Academy, with the 
chance to undertake a paid industry 
placement.

#bp_ie9

Inspire people to become an Internet Explorer, through both a digital 
and real world experience. 



D&AD Student Awards 2012 Inspire people to become an Internet Explorer, through both a digital 
and real world experience. 

Deliverables
Upload a presentation !lm of your work 
(max 2 mins). You may also upload 
supporting images and/or upload a zip 
folder of supporting interative work.

Please see the Formatting Guidelines 
PDF for more information.

Further Information
See www.dandad.org/studentawards
@baby_pencils



Brief
As a supplement to it’s magazine, 
‘Circular’, The Circle wish to produce a 
series of special books/publications 
on speci!c people who have given 
talks for The Circle. These publications 
can be of any size & format but 
should work as a series. They do not 
have to be like a magazine but should 
be thought of as books or ‘special 
editions’. You will need to research 
through the Circle website who has 
given talks to establish who you would 
like to feature (www.typocircle.com). 
The style of the publications must NOT 
be a copy or pastiche of the designer 
you are featuring. But should be a 
distinct & original typographic solution 
that would sit well with the other 
material the Circle has produced.

Background
The Typographic Circle has existed 
since the 1970s when it was a 
started as the Type Directors Club 
of London. Its aim is to promote all 
aspects of typographic excellence & 
experimentation without prejudice. The 
Circle is also a social organisation, 
which is a very important aspect to 
its success. There are no criteria for 
being able to become a member, only 
an interest in typography. The Circle 
has achieved much of this success 
by hosting regular talks featuring a 
huge cross-section of practitioners 
from the world of typography, design 
& advertising. In addition a magazine 
has been published once a year 
to help promote see events, called 
‘Circular’.

Deliverables
Choose 3 designers, writers or 
typographers who have given talks for 
the Circle and produce a Cover & at 
least 4 spreads on each individual. 
You will need to include the Circle’s 
logo on the cover.

Consideration should be given to 
format and size but a digital approach 
would also be acceptable.

Deliverables (Entry)
Upload images of your work. You may 
also post a supportting physical copy 
of your work and/or upload a zip folder 
of supporting interative work. 

Please see the Formatting Guidelines 
PDF for more information.

Further Information
www.dandad.org/studentawards
@baby_pencils

D&AD Student Awards 2012

Pure Graphic Brief
Brief set by: Pentagram
Written by: Dominic Lippa, Pentagram
Sponsored by: Pentagram

Deadline for this Brief:
Entries for this brief must be submitted 
by Friday 9 March 2012.
Supporting objects must be received 
at D&AD of!ces by Friday 16 March 
2012.

Benefits:
Nominated and Yellow Pencil winners 
will be eligible to interview for the 
D&AD Graduate Academy, with the 
chance to undertake a paid industry 
placement.

#bp_pentagram

Design a supplement for The Typographic Circle.



Brief
We require you to produce a set 
of three typographically-focused 
A2 outdoor posters (landscape or 
portrait) that act as a three month 
advertising campaign for Ministry of 
Sound’s iconic London event ‘Saturday 
Sessions’. The posters should 
communicate a clear conceptual 
theme or idea based around the club 
or the music, however, this can be as 
literal or as abstract as you like. Some 
guidance is given on content, logos 
and colour, but type choice and size is 
entirely down to you. Remember that 
these posters need to communicate 
the dates, the DJs and brand very 
clearly and concisely so typography 
should strike a balance between 
expression, experimentation and 
legibility. These posters are normally 
seen in outdoor sites and often viewed 
from a moving vehicle so impact is 
key.

Brand personality
Whatever Ministry of Sound does, 
it has authority, it is epic and it is 
global. Whenever it does, it delivers a 
pioneering, iconic experience.

Target audience
Ministry of Sound attracts clubbers 
and dance music lovers from all walks 
of life, with an average age of around 
18-30. A night at Saturday Sessions 
will be the highlight of their month and 
will be something that they will plan 
well in advance.

Background
Ministry of Sound in London is the 
most iconic nightclub venue in the 
world, run by passionate people with 
electronic music in their soul. 21 this 
year, it has the best sound system, the 
biggest DJs and the friendliest, most 
down-to-earth vibe. It’s your perfect 
night out where you can lose yourself 
in an atmosphere unlike anywhere 
else.

Deliverables
Upload an image of each execution. 
Please see the Formatting Guidelines 
PDF for more information.

Further Information:
Ministry of Sound logo and copy text 
are provided.
www.ministryofsound.com
www.ministryofsound.com/club
www.dandad.org/studentawards
@baby_pencils

D&AD Student Awards 2012

Typography Brief
Brief set by: Dan Moore
Written by: Dan Moore,
Partner/Creative Director, Studio 
Output.
Sponsored by: Studio Output/
Ministry of Sound 

Deadline for this Brief:
Entries for this brief must be submitted 
by Friday 9 March 2012.
Supporting objects must be received 
at D&AD of!ces by Friday 16 March 
2012.

Benefits:
Nominated and Yellow Pencil winners 
will be eligible to interview for the 
D&AD Graduate Academy, with the 
chance to undertake a paid industry 
placement. Winning work will also be 
framed and exhibited at the Ministry of 
Sound.

#bp_mos

Create a set of posters for the iconic Ministry of Sound nightclub.



D&AD Student Awards 2012
Frequently Asked Questions

How do I enter?
Before you do anything else and whether 
you are a tutor, a student or a new 
creative, you need to register on www.
dandad.org/studentawards to gain 
access to all the briefs. Read your 
chosen brief and the rules carefully, then 
submit your Response via our online 
entry system. All Responses must be 
submitted digitally. Entrants can submit 
more than one Response. Make sure 
you look carefully at the Formatting 
Guidelines PDF and format your work 
accordingly, otherwise we may not be 
able to  present it judging. The site will 
accept entries from late January 2012. 
The deadline is Friday 9 March 2012.

How much does it cost?
D&AD New Creative Members and 
Education Network Members: £12 inc 
VAT per entry.
Non-members: £17 inc VAT per entry.
You can pay through our secure 
Worldpay shop. If your college is 
paying, your tutor must register and 
pay on your behalf.

Why are there words starting with #bp_ 
on each brief?

Those are hashtags for our twitter feeds. 
(Please follow @baby_pencils.) They 
allow you to post quick questions relating 
to the brief and allow us to !nd them. 
The related questions and answers will 
be displayed on the webpage for each 
brief sharing the information with all the 
students and tutors interested in that 
brief. 

I have graduated or am not in full-time 
education, can I enter the Student 
Awards?
Yes, you can now enter the D&AD 
Student Awards as ‘New Creatives’.  
New Creatives need to be under 26 
years of age or need to have graduated 
on 9 March 2012. New Creatives can 
ONLY enter the ‘Make Your Mark’ brief. 
That brief is open to New Creatives in 
addition to full-time students.     

What is a presentation film?
A presentation !lm is a short (max. 2 
minutes) !lm to present your answer 
to the brief (creative idea and key 
executions). You can put together a very 
simple !lm, for example just a slide 
show with or without voice over on top. 

The main thing is to present your idea 
clearly and succinctly – and there’s no 
need to introduce the brief, since the 
judges already know it. Remember all 
presentations !lms must be saved as 
video !le. See Format Guidelines PDF for 
!le speci!cations. If you have any further 
questions about your presentation !lm 
contact us at studentawards@dandad.
org.
 
Although entry is online, can I send 
something physical?
You can send in supporting ‘physical’ 
material with your response(s) if you 
feel it is appropriate. Please check the 
deliverables as indicated on the brief. 
Supporting ‘physical’ material must 
be clearly labeled as per the entry and 
formatting guidelines stipulated in the 
‘how to enter’ section.

Can I get my work back after judging?
Only if you request that we keep it at the 
time of entering. If you do, we will contact 
you and ask that you either collect your 
work from the D&AD of!ces or pay 
the appropriate fee to have your work 
returned by post. 

How is my work judged?
Each category has its own expert jury. 
We invite top creatives, many of whom 
have judged at the professional Awards 
or won their own D&AD Yellow Pencil. 
We also invite a sponsor representative. 
All the judging takes place anonymously 
with the same rigorous processes that 
are applied to the Professional Awards 
judging. Every jury is managed by a 
member of D&AD staff to ensure the 
rules are adhered to and the results 
recorded correctly. Consideration will be 
given at judging to the level of study e.g. 
Undergraduate, Postgraduate and New 
Creative Responses. However, they will 
not be judged separately.

What does the judging criteria mean?
D&AD is all about ideas, so the !rst thing 
that the jury will be looking for is a great 
idea. Secondly, they will look for great 
execution, so although the idea always 
comes !rst you need to make sure that 
your execution does justice to the idea 
and presents it appropriately. Thirdly 
they will be checking to see that your 
work is on brief, that you have chosen 
an appropriate solution to the problem 
and for the brand and taken into account 

the market, the target audience and 
the competition. Remember that the 
judges have to look at a lot of work so 
you need to be clear and concise in your 
presentation.

What are the awards?
Awards are given to all entrants whose 
work is selected as a category winner. 
There are four levels of award:
Best of Year: Awarded to work that has 
taken a particular aspect of the criteria 
and developed it to a point of excellence 
making it worthy of a special mention.
Nomination: Work awarded a Nomination 
is deemed worthy of being nominated 
for a Student Yellow Pencil. It will 
demonstrate original ideas and either 
excellent craft, execution or an excellent 
interpretation of the brief and brand.
Student Yellow Pencil: This is awarded 
to work that meets the judging criteria 
extremely well. This work is on brief and 
is the best demonstration of craft or 
technical skill in its category. As for the 
creative idea, it should be so strong it 
almost inspires envy in the jury.
Student of the Year: This is the highest 
level of achievement each year. It is 
considered to be the best work entered 
this year, and is selected from Student 
Yellow Pencil winners across all the 
categories.

What could I win?
All award levels: A Certi!cate, a year’s 
free New Creative membership, work 
featured on the D&AD website and 
promoted to industry, plus work exhibited 
at key D&AD events. 
Best of Year: An invite to participate in 
The Workshops and key D&AD events. 
The right to use the D&AD Student 
Award Best of Year kitemark as found on 
the winners’ area at www.dandad.org/
studentawards. 
Nomination: An invite to participate in 
the Graduate Academy and key D&AD 
events. The right to use the D&AD 
Student Award Nomination kitemark 
as found on the winners’ area at www.
dandad.org/studentawards.
Student Yellow Pencil: A Student Yellow 
Pencil, an invite to participate in the 
Graduate Academy and key D&AD 
events. Work will be featured in the 
D&AD annual. The right to use the D&AD 
Student Award Yellow Pencil kitemark 
as found on the winners’ area at www.
dandad.org/studentawards.



Student of the Year: In addition to the 
Student Yellow Pencil prizes, they will win 
a Student of the Year Yellow Pencil plus a 
cash prize of £2,000.

What if I don’t win?
We aim to give all entrants feedback 
on their entry, particularly if it is 
unsuccessful. The Workshops 
programme will also be open on 
application to help hone your creative 
skills. If you want to continue to push 
your creativity, and get great bene!t, 
we recommend that you join as a New 
Creative member.

What’s all this talk of Membership?
D&AD is an organisation that seeks to 
bring together lots of amazing creative 
people who support what we do. Which 
is to inspire and share the knowledge to 
everyone about the power of creativity. 
We’ve put together a package of bene!ts 
for New Creatives and it includes 
discounted entry to the Student Awards 
amongst them. It’s really rather good and 
you should de!nitely investigate it. All the 
information you need is on our website 
www.dandad.org/join.

What are the Workshops?
The Workshops are open to Best of Year 
and above. They offer you the opportunity 
to develop a live portfolio, see inside 
leading creative businesses and work 
with their top people and your peers. You 
will gain insight into the creative process, 
develop your commercial knowledge and 
grow your own network.

What is the Graduate Academy?
Participation in the Graduate Academy is 
by invitation to Nomination and Student 
Yellow Pencil winners only. It is a career 
boosting opportunity that provides 
training in personal and professional 
skills, invaluable industry experience 
and paid placements. Via our creative 
bootcamp graduates collaborate 
with their peers and professionals 
to learn about their role in a creative 
organisation. With leading industry 
supporters, the Graduate Academy is 
the platform to launch your career as a 
future creative leader. 

Who gets a bursary?
Student Yellow Pencil winners of 
the Moving Image, Illustration and 
Photography briefs will be awarded a 

bursary instead of a paid placement.

What is the travel fund?
The travel fund enables winning 
entrants to recognise and celebrate 
their awards. Student Yellow Pencil 
and Nomination winners share a travel 
and accommodation fund of £20,000 
for the attendance of at least one 
representative at a D&AD celebratory 
event. The fund is divided at D&AD’s 
discretion once the work has been 
selected and we have identi!ed the 
locations of each team responsible. We 
always create opportunities for winners 
to build a network of contacts amongst 
the judges and fellow nominees. The 
fund won’t pay for !rst class, but it could 
help you to get that killer job that leads 
you to the !rst class lounge.



D&AD Student Awards 2012
Formatting Guidelines

The following guidelines are mandatory 
for all entries. Brief specific deliverables 
will only be accepted if submitted in the 
formats and specifications listed below. 
Entry deadline: Friday 9 March 

Entries are !rst judged online; therefore 
you are only required to upload the 
digital version or ZIP folder of your work. 
These will be used by the jury to select a 
shortlist for the next round of judging. 

Your presentation can include the static 
image, video, audio and interactive 
formats listed on this page. 

Presentation Films 
Accepted video !le formats:

HD 1080p/1080i 
Aspect ratio: 16-9
Resolution: 1920 x 1080
Frame rate: 25-30 fps
Bitrate: 15-25 Mbps
File Format: MPEG2/MPEG4 or MOV
Codec: H264 or MPEG2

PAL 
Aspect Ratio: 4-3
Resolution: 720 x 576
Frame rate: 25 fps
Bitrate: 8-15 Mbps
File Format: MPEG2/MPEG4 or MOV
Codec: H264 or MPEG2

PAL
Aspect Ratio: 16-9 
Resolution: 1024 x 576
Frame rate: 25 fps
Bitrate: 8-15 Mbps
File Format: MPEG2/MPEG4 or MOV
Codec: H264 or MPEG2

NTSC 
Aspect Ratio: 4-3
Resolution: 720 x 480
Frame rate: 30 fps
Bitrate: 8-15 Mbps
File Format: MPEG2/MPEG4 or MOV
Codec: H264 or MPEG2

NTSC 
Aspect Ratio: 16-9
Resolution: 1024 x 480
Frame rate: 30 fps
Bitrate: 8-15 Mbps
File Format: MPEG2/MPEG4 or MOV
Codec: H264 or MPEG2
 
Files must be multiplexed with audio 

and video in one single !le.  Media must 
come from an uncompressed format 
(e.g., Beta, MiniDV or DVCam).

HTML, Interactive work, Websites, 
Virals, Widgets or Apps 
Upload a ZIP folder containing all the 
necessary !les. 
Use the naming structure detailed on 
this page for the root folder, index !le, 
Flash or Shockwave !les. 
Send websites in their entirety as a 
Firefox/Safari compatible HTML project.
Send all Flash and Shockwave projects 
embedded in HTML. 
Ensure Firefox/Safari compatibility. 
Submit a single CD or DVD containing 
all necessary !les as a backup for your 
entry. 
Attach a completed entry label to the 
CD or DVD. Use the naming structure 
detailed on this page. 

Audio Files 
File format: MP3 or WAV, Sample size: 16-
bit, Sample rate: 44100khz

File extensions must read .mp3 or 
.wav. 
Do not include audio introductions/
presentations.
Use the !le naming structure detailed 
on this page. 

Static Image Files 
Image format: Jpeg
Image resolution: 300 dpi
Colour mode: RGB
Image length: 15 cm along the longest 
axis. This should be in landscape format 
for viewing on a screen.

Supporting ‘Physical’ Material
All supporting ‘physical’ material must 
arrive at the D&AD of!ce by Friday 16 
March. 
Only submit supporting material in the 
form of prototypes/3D models. 
Use your presentation !lm, not the 
supporting material, to explain your 
idea and execution. 
Do not send physical and digital 
versions of the same work. 

Supporting 3D Objects 
All supporting 3D objects must arrive at 
the D&AD of!ce by Friday 16 March
Only submit 3D objects if speci!ed in 
the brief’s deliverables.
Upload a digital photograph of your 

model. 
Attach a completed entry label to the 
base of each object. Use the naming 
structure detailed on this page. 

Naming Files & Folders 
Naming digital !les: Entry number_part 
number
E.g.: 0001_01 for the !rst part, 
0001_02 for the second part, and so 
on, in the order you would like your 
work displayed. 
The entry number will be provided when 
you complete the entry form on the 
website. 
Naming ZIP folders: Entry number (e.g.: 
0001) 

Uploading your work on our portfolio 
system
When you have completed registering 
your entry you will be taken to the 
portfolio system where you can upload 
the digital copies of your work. These are 
referred to as projects.
 
You will need to attach a cover image of 
no more than 176x120 pixels for your 
project, maximum !le size 1MB
Formats other then those listed on 
this page will not be accepted by the 
portfolio system.
Once you have clicked ‘Submit Project’ 
you will no longer be allowed to edit or 
amend it. 
Email addresses of collaborators must 
be registered on www.dandad.org/
studentawards in order for collaborators 
to see the work
Remember to link your project to your 
entry when completed. 
Uploading ZIP Folders for interactive 
work is handled within the ENTRY 
system. 

Names & Credits on Work 
No names should be visible on any work, 
either digitally uploaded or physically 
submitted. Similarly, names or credits 
should not be audible on your audio 
recordings. Failing that, we may ask you 
to re-submit your work with all credits 
removed. 

Please note: digital copies of your 
entry will be used on www.dandad.
org/studentawards and for any other 
promotional uses by D&AD. If you have a 
query regarding submitting work please 
email: studentawards@dandad.org 



D&AD Student Awards 2012 
Rules

The contest is organised by D&AD, registered 
offices 9 Graphite Square, Vauxhall Walk, London, 
SE11 5EE. By entering the contest entrants 
agree to comply with these rules.

Only full or part time students enrolled on 
recognised undergraduate, postgraduate and 
Higher Education courses anywhere in the world 
are eligible to enter (HND, BTEC, BA, BSc, MA, 
MSc, MD or equivalent are all recognised).

There is one exception. New Creatives can enter 
the ‘Make Your Mark’ brief. D&AD consider New 
Creatives to be under 26 years of age on 9 March 
2012 or to have graduated in the two years 
before 9 March 2012, including mature students. 

1 Entering the Contest

1.1 Entry is open to individuals working alone or 
groups of up to !ve persons working as a team.

1.1.1 There can be no mixing of teams between 
students and those not in full-time education.

1.2 Entrants should register at the D&AD Site 
(http://www.dandad.org/studentawards) download 
a brief, generate a response to that brief (“the 
Response”) and submit their work in accordance 
with the deliverables as laid out in their chosen 
brief.

1.3 Entrants can download and respond to as 
many briefs as they wish; they may also submit 
more than one Response per brief. Each Response 
is considered a separate entry and will need to be 
accompanied by the relevant fee.

1.4 All Responses must be the original work of the 
entrants. Entrants who incorporate any images, 
writing, music or other creative material belonging 
to someone else must obtain the other party’s 
permission. Entrants may be asked to evidence 
their ownership of the Response and should keep 
dated records of all working materials.

1.5 Moving image Responses that are 
accompanied by sound recordings whose copyright 
is not owned by the entrants will not be promoted 
in the event of a prize being awarded. Entrants will 
be asked to re-submit a version that can be publicly 
distributed.

1.6 New Creatives can only enter the ‘Make Your 
Mark’ brief.

1.7 The fee for entry is £17 inc VAT per Response 
for non-members of D&AD or a discounted rate of 
£12 for members of D&AD or students enrolled 
on a course which is registered as an Education 
Network Member of D&AD. In order to qualify 
for the discount no membership fees should be 
outstanding at the time of entry.

1.8 All Entries must be submitted via our online 
entry system. Physical entries may be submitted as 

supporting material only. 

1.9 In order to assist D&AD in promoting the 
winning work after judging all entrants are asked to 
provide credits for each entry. These must include: 

(a) Full names of entrant/s

(b) Full names of tutor/s (as applicable)

(c) The name of their college or university (as 
applicable)

1.10 Entrants who wish their physical Response 
(supporting material) to be returned to them after 
the contest must clearly indicate this, in the form 
of a ‘return request’, at the time of entry and, if 
applicable, pay the necessary return postage or 
delivery charges.

1.11 The closing deadline for entries to be received 
by D&AD is Friday 9 March 2012 at 5.00pm. D&AD 
accepts no responsibility for lost or undelivered 
entries. Proof of postage does not guarantee that 
an entry has been received by D&AD.

1.12 D&AD is under no obligation to refund 
payments made for either individual Entries or 
groups of Entries. Under the circumstance of 
technical error it is at the discretion of D&AD to 
refund payments.

2 Sponsors Logos & Names

2.1 Sponsors may submit their own branding 
or that of the sponsors’ clients for the purpose 
of inviting Responses. All rules relating to the 
sponsors’ branding apply equally to the sponsors’ 
clients’ branding. 

2.2 All sponsors operate strict controls on the use 
of their names, trademarks and logos.  Any misuse 
of sponsor brands by an entrant will lead to the 
disquali!cation of all that entrant’s responses and 
may expose the entrant and D&AD to legal claims. 

2.3 By submitting a Response entrants agree to 
use the sponsor branding only in accordance with 
these terms and conditions.

2.4 The sponsors permit entrants to use the 
submitted branding for the sole purpose of 
responding to the brief sponsored by that sponsor. 

2.5 Entrants may:

2.5.1 only use sponsor branding on Responses 
submitted to the D&AD Student Awards 2012;

2.5.2 include a submitted Response in their 
personal portfolio in exactly the same format as 
that submitted to the D&AD Student Awards 2012.

2.6 Entrants must not:

2.6.1 use sponsor branding on any other material 
or for any other purpose;

2.6.2 upload their submitted Response to any 
online location before the nominations have been 
announced whether as part of an open or access-
restricted site;

2.6.3 denigrate sponsors or sponsor branding, 
subject sponsor branding to derogatory treatment 
or otherwise bring the sponsor and/or its brands 
into disrepute;

2.6.4 do anything to suggest that the entrant is 
endorsed, associated or otherwise af!liated with 
the sponsor;

2.6.5 provide or make available sponsor branding 
to any third party for any purpose.

2.7 For the avoidance of doubt the sponsors for the 
D&AD Student Awards 2012 are as listed on the 
sponsors’ page of www.dandad.org.

2.8 For the avoidance of doubt the sponsor clients 
for the D&AD Student Awards 2012 are as detailed 
on the individual briefs.

2.9 Entrants who submit a Response that contains 
any trademark or logo or other branding other than 
those speci!cally submitted by the sponsors may 
be asked to re-submit their work without such 
branding.

3 Ownership of your Work

3.1 Entrants retain ownership of their Responses 
submitted into the contest but where such work 
incorporates sponsor branding entrants may only 
use the work in accordance with the sponsor 
guidelines. Entrants may remove sponsor branding 
from their Responses and after that may use such 
Responses at their own discretion. 

3.2 By submitting a Response entrants grant D&AD 
and the relevant sponsor a non-exclusive licence 
for the duration of copyright protection to reproduce 
or distribute a reproduction of their entry in all 
media in order to promote, or act as a historical 
record of, the D&AD Student Awards or D&AD as 
an organization or a sponsor’s involvement with 
the D&AD Student Awards or as part of any D&AD 
publication (whether online or of"ine).

3.3 Entrants agree that, should a sponsor wish 
to develop or use a Response for commercial 
purposes, the entrant will enter into negotiations 
with that sponsor to agree terms for such 
development or usage before negotiating with any 
other party in relation to the Response. We refer to 
this as the First Negotiation Agreement. The First 
Negotiation Agreement will remain in operation 
from the date of submission of a Response until 
one week after the awards ceremony. Initial contact 
between entrants and sponsors will be facilitated 
by D&AD only. Entering into a First Negotiation 
Agreement does not constitute a guarantee that 
either party will reach a !nal agreement.

3.4 D&AD advises all entrants to obtain 
independent legal advice in respect of any 
agreements being discussed between sponsor and 
entrant.



D&AD Student Awards 2012 
Rules

4 Judging the Contest

4.1 D&AD will appoint a jury that shall be 
composed of judges who in D&AD’s sole discretion 
have the appropriate quali!cations to judge the 
work. Responses will be considered in accordance 
with D&AD’s selection criteria. These are:

(a) An excellent creative idea; and

(b) Excellent craft or execution; and

(c) On Brief

4.2 The jury will be asked to create a shortlist of 
Responses to act as a record of the best of the 
year. This shortlist will be termed Best Of Year and 
will appear on www.dandad.org. From this shortlist, 
prizes will be awarded to a select number of the 
Responses whom the jury considers, in its sole 
discretion, to be the best Responses.

4.3 The jury is not limited in the number of prizes it 
can award and similarly there is no guarantee that 
a jury will award a prize in a category if they do not 
feel that work is of the standard required.

4.4 The jury has the right to edit pieces submitted 
as part of a Response and to ask for only 
certain parts of the Response to be displayed or 
promoted.

4.5 General feedback will be gathered from the 
jury. This will be available to view on the D&AD 
website when the winners are announced. 
Individual feedback will not be available.

4.6 If D&AD is made aware of any concerns that 
a Response does not constitute the original work 
of the entrant then in the !rst instance D&AD 
will contact the entrant and will ask for copies 
of any notes or drawings which evidence the 
entrant’s assertion to be the creator of the work. 
D&AD will also contact credited tutors for further 
information. Where possible D&AD will consider 
the evidence gathered and decide whether to allow 
the Response to remain within the contest or to 
remove it. D&AD’s decision is in its sole discretion 
and is !nal.

5 Prizes

5.1 The prizes to be awarded are as follows:

Student Yellow Pencil: Student Yellow Pencil award, 
a Certi!cate, a year’s free membership of D&AD, 
work featured on the D&AD website and promoted 
to industry, work exhibited at key D&AD events, 
invite to participate in the Graduate Academy 
and key D&AD events. The right to use the D&AD 
Student Award kitemark as found on the winners’ 
area at www.dandad.org/studentawards.

Nomination: a Certi!cate, a year’s free membership 
of D&AD, work featured on the D&AD website 
and promoted to industry, work exhibited at key 
D&AD events, invite to participate in the D&AD 
Workshops and key D&AD events. The right to use 
the D&AD Student Award Nomination kitemark as 

found on the winners’ area at www.dandad.org/
studentawards.

Best of Year: a Certi!cate, a year’s free 
membership of D&AD, work featured on the D&AD 
website and promoted to industry, work exhibited at 
key D&AD events, invite to participate in the D&AD 
Workshops and key D&AD events. The right to use 
the D&AD Student Award Best Of Year kitemark as 
found on the winners’ area at www.dandad.org/
studentawards.

5.2 Winners are all entrants awarded with a 
Nomination and above. All winners of a Student 
Yellow Pencil will be considered for the !nal prize: 

Student of the Year: A Student of the Year Yellow 
Pencil

5.3 Student Yellow Pencil and Nomination winners 
will share a travel and accommodation fund of 
£20,000 for the attendance of at least a single 
representative from each team at the prize giving 
ceremony. Furthermore £2,000 will be awarded to 
the winners of the Student of the Year in the form 
of a cash prize.

5.3.1 Bursary: There will also be a bursary awarded 
to the winners of the Moving Image, Illustration and 
Photography briefs as extended placements cannot 
be guaranteed for these categories.

5.4 Where more than one person has created the 
Response the team can divide their share of the 
travel fund to subsidise costs for each member 
attending or select a single member to be funded 
for travel and accommodation. 

5.5 Winning tutors will also be recognised within 
the awards and will receive a certi!cate.

5.6 Winning Responses will be promoted to the 
creative industry via the D&AD’s website, through 
press releases and any other means deemed 
appropriate by D&AD. In addition all winners will be 
eligible to display their work on the Talent section of 
D&AD’s website.

5.7 Placements and other prizes unique to 
each brief will be awarded at the discretion of 
the sponsor with guidance from D&AD. To be 
considered for one of these prizes the student 
must have attained a Nomination or a Student 
Yellow Pencil. In the event of a team being chosen 
it is at the sponsors discretion to amend the 
offering to cover all or a single team member.

6 Return of Materials

6.1 Materials will only be returned if a return 
request was made at the time of entry and the 
appropriate postage fee was paid in advance. For 
those wanting to collect their work from our of!ces 
this must have been requested at the time of 
entry and collection must take place no later than 
5.00pm on 30 May 2012. 

6.2 In the event that the return of materials is not 

requested at the time of entry D&AD will take the 
following actions:

(a) All prize-winning work entered will be stored to 
be displayed at exhibitions until 30 May 2012.

(b) Models, 3D objects and other items which are 
of high quality will be stored until 30 May 2012.

(c) All other remaining items that are unsuccessful 
at the time of judging will be destroyed or recycled 
where appropriate.

(d) All materials that remain after 30 May 2012 will 
be destroyed or recycled.

6.3 D&AD is unable to guarantee the safety of 
work entered and is unable to accept responsibility 
for the loss or damage of entries received. D&AD 
advises all entrants to retain a copy of their work 
for their portfolio.

7 General Points

7.1 D&AD reserves the right to make changes to 
these rules, if necessary, from time to time.

7.2 The Rules are subject to English law and 
any dispute that is not resolved by consultation 
between the parties shall be referred to the courts 
of England and Wales.

For any enquiries relating to the D&AD Student 
Awards please contact studentawards@dandad.org 
or telephone: +44 (0)20 7840 1111.


